
STORYTELLING IN BUSINESS AND ORGANIZATIONS 
Selected References – Compiled by Rosemary Scott Vohs 

 
Books  

Armstrong, David M.  Once Told, They’re Gold: Stories to Enliven and Enrich the Workplace.  
Armstrong Intl. 1998. 

Armstrong, David M.  How to Turn Your Company’s Parables into Profit: A Company is Known by the 
Stories it Tells.  Armstrong Intl., 1995. 

Armstrong, David,  Managing by Storying Around: An New method of Leadership. Crown Business, 
1992. 

Brown, John Seely, et al.  Storytelling in Organizations: Why Storytelling is Transforming 21st Century 
Organizations and Management.  Burrterworth-Heinemann, 2004. 

Budtz, Christian, Klause Fog, and Baris Yakaboylu. Storytelling: Branding in Practice.  Copenhagen: 
Springer, 2005. 

Clark, Evelyn. Around the Corporate Campfire: How Great Leaders Use Stories to Inspire Success.  
2004. 

Collins, James C. and Jerry I. Porras,  Built to Last: Successful Habits of Visionary Companies, 
HarperBusiness, 1994.  

Collins, Jim. Good  to Great: Why Some Companies Make the Leap…and Others Don’t, HarperColllins, 
2001.  

Denning, Steve. The Springboard: How Storytelling Ignites Action in Knowledge-Era Organizations, 
Butterworth-Heinemann, 2001.  

Denning, Stephen. The Leader’s Guide to Storytelling: Mastering the Art and Discipline of Business 
Narrative. John Wiley & Sons, Inc. 2005. 

Fog, Klaus, Christian Budtz, and Baris Yakaboylu. Storytelling: Branding In Practice. Springer, 2005. 

Gabriel, Yiannis.  Storytelling in Organizations: Facts, Fictions, and Fantasies.  Oxford University 
Press, 2000.  

Gabriel, Yiannis.  Myths, Stories, and Organizations: Premodern Narratives for Our Times.  Oxford 
University Press, 2004.  

Gargiulo, Terrence.  Once Upon A Time: Using Story-Based Activities to Develop Breakthrough 
Communication Skills. (Essential Tools Resource) Pfeiffer, 2007. 

Gargiulo, Terrence.  Stories at Work: Using Stories for Improve Communication and Build Relationships. 
Praeger, 2006. 

Gardner, Howard. 1995 Leading Minds: An Anatomy of Leadership. Basic Books.  

Godin, Seth. All Marketers Are Liars : The Power of Telling Authentic Stories in a Low-Trust World .  
Do You Zoom,  Inc. 2005. 

Guber, Peter.  Tell to Win: Connect, Persuade, and Triumph with the Hidden Power of Story.  Crown 
Business, 2011. 

Parkin, Margaret.  Tales for Trainers: Using Stories & Metaphors to Facilitate Learning.  Kogan Page, 
Ltd., 1998. 

Henry, Linda G. and James D. Henry, The Soul of the Physician: Doctors Speaking about Passion, 
Resilience, and Hope, American Medical Association, January 2002. 

Johnson, Spencer.  Who Moved My Cheese? An Amazing Way to Deal with Change in Your Work and in 
Your Life. G. P. Putnam’s Sons, 1998. 



Maister, David H., Practice What You Preach, The Free Press, 2001.  

Matthews, Ryan and Watts Wacker.  What’s Your Story?: Storytelling to Move Markets, Audiences, 
People, and Brands.  Financial Times Press / Pearson Education, 2008. 

Maxwell, Richard and Robert Dickman.  The Elements of Persuasion: Use Storytelling to Pitch Better, 
Sell Faster & Win More Business. HarperBusiness, 2007. 

Neuhauser, Peg C.  Corporate Legends & Lore: The Power of Storytelling as a Management Tool.  
McGraw-Hill, Inc.  1993 

Shouse, Deborah, Ron Zoglin and Susan Fenner. Making Your Message Memorable: Communicating 
Through Stories.  International  Association of Administrative Professionals. 

Silverman, Lori.  Stories Trainers Tell: 55 ready to use stories to make training stick.  Jossey-
Bath/Pseiffer, 2003 

Simmons, Annette, The Story Factor: Inspiration, Influence, and Persuasion through the Art of 
 Storytelling, 2nd edition, revised. Perseus Books, 2006.  

Slan, Joanna.  Using Stories and Humor: grab your audience.  Allyn & Bacon, 1998. 

Smye, Marti Is It Too Late to Run Away and Join the Circus? : A Guide for your Second Life, Updated 
Edition April 2002 

Stevenson, Doug, Never Be Boring Again: Make Your Business Presentations Capture Attention, Inspire 
Action, and Produce Results, Cornelia Press, 2004. 

Turner, Chris.  All Hat and No Cattle, Tales of a Corporate Outlaw: Shaking Up the System and Making 
a Difference at Work.  Cambridge, Mass.: Perseus Books, 1999. 

Wacker, Mary and Lori Silverman, Stories Trainers Tell: 55 Ready-to-Use Stories to Make Training 
Stick, Jossey-Bass/Pfeiffer, 2003. 

Weissman, Jerry, Presenting to Win: The Art of Telling Your Story. Financial Times Prentice Hall 

 

Articles  
Acitelli, T.  “The Value of Once Upon A Time.” PRWeek (2004) 17(9).  

Alexander, Amy.  “Once upon a time in our company…”  The Greater Baton Rouge Business Report 
(January 20, 2004): p17  

Austin, Nancy K.  “Managing by parable” Working Woman (September 1995): p14-17 

Carey, Robert. “Never the same old story.”  Successful Meetings (Nov 1997) v.46 issue12 p89-90  

Collison, C., & Mackenzie, A. “The power of story in organizations.” Journal of Workplace Learning, 
(1999).  11(1). 

“Dream Society,” Fast Company, October 1999.  

“Fast Take,” Fast Company, April 2000. 

 Fortune cover story, July 9, 2001  

 Glassford, Jon.  “Tell me a story” Competitive Intelligence Magazine (Jul/Aug 2002): v.5 issue.4  p11-13 

Hock, Dee.  “Telling a New Story.” CA Magazine (Oct 1998): v.131 issue.8 p41-42+  

Holden, B.A. Winning Strategies: Tell me a Story. Incentive (1999). 173(2) 

Holmsten, Brian. “Wanted: Corporate Storytellers” The Writer (Mar. 2002): v.115 issue.3 p48-52  

Honey, Dennis. "Try Some Storytelling Magic." Journal for Quality and Participation  7 (Dec 1992): 78.  

Hopen, D. “Editor's Notebook: The Art and Purpose of Storytelling.” The Journal for Quality and 
Participation, (2006) 29(1). 



Kaufman, Barbara. “Stories that sell, stories that tell.” The Journal of Business Strategy (Mar/Apr 2003): 
v.24 issue.2 p11-15  

McKenna, S. Storytelling and “real” management competence. Journal of Workplace Learning, (1999) 
11(3). 

Morgan, Sandra, and Robert F. Dennehy. “The Power of Organizational Storytelling: A Management 
Development Perspective,” Journal of Management Development 16, no. 7-8 (1997): 498(8). 

Ng, Wilson, Christian de Cock. “Battle in the Boardroom: A discursive perspective” The Journal of 
Management Studies (Jan 2002): v.39 issue.1 p23-49  

Reamy, Tom.  “Imparting knowledge through storytelling” KM World (Jun 2002): v.11 issue.6 p8-10 
(proquest) 

“Religion in the Workplace: The growing presence of spirituality in Corporate America,” Business Week, 
November 2, 1999.  

Rosen, Sheri.  “Riveted” Communication World (Oct/Nov 1999): v.19 issue.9 p36  

Shaw, Gordon, Robert Brown, and Philip Bromiley, Strategic Stories: “How 3M Is Rewriting Business 
Planning,” Harvard Business Review, May 1, 1998  

“Sidney Thal, owner of Fox’s Gem Shop, dies at 92,” The Seattle Times, May 22, 2002, p. B10. 
“Storytelling That Moves People: A Conversation with Screenwriting Coach Robert McKee,” 
Harvard Business Review, June 2003.  

Vendelo, Morten Thanning.  “Narrating Corporate Reputation: Becoming Legitimate Through 
Storytelling,” International Studies of Management and Organization 28, no. 3 (fall 1998): 
120(1). 

Wilkins, A. “The Creation of Company6 Cultures: The Role of Stories and Human Resource Systems.” 
Human Resource Management 23, No. 3, 1984: 41-60 

Wood, John. “Let’s Make a deal:  Behind door #2 with Steve Cohen” SAM (Sales, Advertising & 
Marketing) (Jul/Aug 2001): v.2 issue.4 p51-53 

 


